beauty( media.com

The Leading Beauty News Service for the Media

If you are not already registered, go to www.beauty4media.com — and ensure you never miss out on the latest news!

Journalists’ Guide to Beauty4Media

This guide will show you how to use the following features of Beauty4Media:

- Email Alerts - Press Centre
- Press Room - Journalist Alerts
- Press Releases - Editor’s Alerts

- Photo Libraries

Beauty4Media.com is the only dedicated Our community ensures that communication
beauty news service for the media, supplying between PRs and journalists is as
you with the latest news wherever you are, at streamlined as possible.

whatever time of day.

Whether you are a news-based journalist, features
Created exclusively for the media, Beauty4Media writer, researcher or you work in any other area of
offers journalists free access to breaking press the media, Beauty4Media is here to help.
releases, photography, company information and
PR contact details from hundreds of brands across
the beauty sector.
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BEAUTY4MEDIA

EMAIL ALERTS

The news you need... straight to your inbox

Beauty4Media supplies
registered journalists with
breaking news via email
alerts, delivered on an
hourly, daily or weekly basis.
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DIRECT ACCESS
Email alerts allow you to scan breaking news for
stories of interest. From the alert you can:

- Click through to the site to read, download or print
press releases

- Email or call the PR contact

- Go straight to the brand’s photo library and
download high-resolution images

TAILORED TO EACH USER’S NEEDS

At Beauty4Media, we understand the information
overload that email can bring, so we developed the
‘Edit User Profile’ feature. This allows you to tailor
email alerts to your specific requirements.

Alerts can be tailored by:
- Fields of interest

- Frequency
- Browser requirements

006 |/ Press Release Daily Summary

From: Alerts <Alerts@news4media.com>
To: a.journalist@dailynews.com
Subject: Press Release Daily Summary

beautyymedia.com

The Leading Beauty News Service for the Media

AL ot R ) 0T,

Dear Cherise,

You may be interested in the following new press releases

Ci politan A dges For 2010 Beauty Awards

15th March 2010 - Cosmopolitan is proud to
announce its expert judging panel and mm
celebrity ‘beauty junkies’ who will decide on
m the 2010 beauty heroes in the eighth annual
2010 Cosmopolitan Beauty Awards.

Click for more >

Media enquiries: Karen Meachen on +44 (0) 20 7439 5625 &= Click to Email >

Natural Sport Relief Weleda Massage Balm With Arnica To Ease Minor Sports
Injuries

For sports enthusiasts, marathon runners and fitness fans,
Weleda’s famous Massage Balm with Arnica (rrp £9.95
100ml}) is a great solution to muscular aches and pains. %
Click for more >

WELEDA

Media enquiries: Susie Fairgrieve on 01452 770805 & Click to Email >

Introducing Jane Iredale’s New Collection - Perfectly Nude

B Now is the perfect time to show off some skin - as long as our
[ skin is ready to be shown off! Because a healthy complexion is
the most beautiful cosmetic you can wear, girls-in-the-know

won't be leaving home without Perfectly Nude, jane iredale’s

new mineral make-up collection.
Click for more >

Media enquiries: Lindsay Stewart on 0208 450 7111 &= Click to Email >
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BEAUTY4MEDIA

PRESS ROOM

All the industry’s news in one place

Beauty4Media’s press room is BREAKING NEWS o
the hub of our service where Beauty4Media distributes press releases s
you'll find the latest beauty with news from hundreds of brands

f hundreds of across the beauty sector including
news ifrom hundreds o skincare, cosmetics, salons and

beauty 4 media.com

The Leading Beauty News Service for the Media
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BEAUTY4MEDIA

PRESS RELEASES

The core of Beauty4Media’s service

You can access press DOWNLOAD

releases either from our Once you have found a press release of

email alerts, or by visiting interest you can view it or download it.

the site di 'tl Rel Beauty4Media allows you to print, copy
e site !rec y. Releases and paste as you wish. = . — o

appear with company logos, — e

downloadable images and PHOTOGRAPHY
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The Leading Beauty News Service for the Media
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BEAUTY4MEDIA

PHOTO LIBRARIES

Searching for the bigger picture?

Beauty4Media hosts photo
libraries of high resolution
(300dpi) photography and
logos from brands across the
beauty sector, which are free
for the media to use.

HIGH-RESOLUTION IMAGES @08 _ _ i AL s - 2
When you click on a thumbnail, a ?P e -

window will pop up giving you

the option topdgwnplogad tf?e high- beauty@media.com

resolution image. From here just mmmmm“m'llmmmdla Mameupn,_ [ oumvecpes et avac

follow the link and save the pic :
to your computer
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To download, click on
chosen image, go to ‘Click
here to download the full
size photo’and choose save
to your computer

skincare | fragrance | body grooming | cosmetics | dental care | hair grooming | ethnic beauty | ethical & organic | salons & treatments | diet & fitness

cosmetic surgery | men's grooming | events/publishing | associations | other




BEAUTY4MEDIA

PRESS CENTRE

Logo, pictures, information and more in a dedicated area

Each brand registered on
Beauty4Media is given a
dedicated press centre.

You'll find each company’s
press centre by selecting the
company through the site’s
left hand navigation panel
(Skincare, Ethical & Organic,
Body Grooming etc).
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FEATURES
Each press centre includes:

- Information Tab
An overview of the brand (company
backgrounder)

- Current News Tab
Recent press releases

- News Archive Tab
Press releases over 1 year old

- Photos Tab
A library of high-resolution images

- Contact Tab
An email link to the company’s
PR contact

- Website Tab
A link to the company’s news room
on its own website

Press centre tabs
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WELEDA

How Sublime - Weleda Wins New Econic Award 2010

Some of you may Sublime magazine, an giossy that has o i ¥ but with a fe ko living,
fashiion, CulLre, curnent affains and nature, mummmmcﬂuhm“mmm:mum-mmuumu
empathy towards the environment, those that have made ground-bresking innovations in the eco market”. Wileda has been selected to launch this
series “loons of & new e’ as the first brand to be grorted Eonic Awand status - keading the way with 2 unique coutune outhit made from recycied
Wieleda packaging,

“Behind many brands there's a highly individual company philosophy, never more 0 than with gresn baauty ploness Wekeda. Whan it comas to
eing green and etial, Weleda has Shown tUE COmPILMENt fom the very culset, Snce the company was estatished in Swierland in 19217,
explains the lesture.
“wieleda's approach to cane i hrolsstic, that tnse
‘Waleda and has shaped the company over the decades, providing a stong sense of identity and dinection. Weleda now operates in 51 couniries
across four continants, with ovee 1600 amployeas and sustaining mare than 100 fair trade parrerships, Thay makn a wide range of everyiay
‘essentials that nourish your skin and revive your senses with aromatic essantial oils, leaving you glowing with heath.

2 balance of mind, body and spirt. This thinking 15 at the hoart of

“Thes includes Weleda®s new Pomegranate Regencrating Bodycare to help reduce the visible signs of ageing. mmmnwnvwm«wu
1009 atural by the global cemification scheme NaTIUE) Fich in essential fatty acids and gar from Weleda's Eair
trade farming partnerchip in Turkey.

“Ore of Weleda's founders, scientist and philosopher Rudolph Steiner, was a man ahead of his time. He established biodynaric sgriculture snd i
eredited with contributing significantly to e modern organic farming movement. This respect for the enmvironmentt underpins Weleda nearfy 30
years on, and the company’s ongingl mission statement, “working in harmorry with nature’, stll appears on packs today.”

The fabulous cress was concetved by Sublima's insernational croathve tesm haaded by Daméan Santamaria, with phatography by Rebecca Lichfield,
‘dress design Dy Wan Chun Tsa, styling by 1o Takemura, hair by Akl Nishyama, and make-up by Ken Nakano. ACceesories were scurced from vintage
o fair brade retailers b complebe the stunring retro-glam kook.
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BEAUTY4MEDIA

JOURNALIST ALERTS
Connecting you directly with PRs

Whether you're writing a SENDING A JOURNALIST ALERT
news story or researching a You can access Journalist Alert either from
feature. Journalist Alert the Journalist Alert’ icon at the top of any

Beauty4Media email, or from the "Journalist

enables you to issue an email Alert’ option inside the website.

about your needs to PRs

across the beauty sector. You can be as general or specific as you wish
with your request, depending on the nature
of the story.

We'll immediately issue your request for
information to all our registered PRs. You
just sit back and wait for the replies to come
directly to you!

As a time-saving device to help you complete
stories, and source information quickly and
efficiently, Journalist Alert is unparalleled.

0086 L Journalist Alert

From: Alerts <Alerts@news4media.com>

To: a.prmanager@prcompany.com
Subject: Journalist Alert

beauty 4 media.com

The Leading Beauty News Service for the Media

Dear Cherise,

You may be interested in the following message

WANTED for Times Online Good Spa Guide: Caroline Sylger Jones, The Times

, Safe, reliable and professional detoxing/cleansing residential breaks for the J
© New Year 2010 in the UK. Please email brief description including PRICE -
| and WEBSITE with.. Click for more > 0

Deadline for responses: Date: 02/11 /2009 Time: 6:00PM

Need assistance? Email us or call on Tel: +44 (0)20 7953 7432 Click here to subscribe to
BeautydMedia

Forgotten your password? Click here to have it emailed to you.

zceive Journalist

e believe it is of genuine professional interest to y However, sh you
! all with 'Unsubscribe to

Alert emails from Beauty4Media, pleasereply to this em;
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BEAUTY4MEDIA

EDITOR'S ALERT

Connecting Editors and Freelance Journalists!

Editor’'s Alert allows
editors to find freelancers
to write stories. The free
service enables editors to
quickly source writers
with the skills and
background needed for the
article. For freelancers,
Editor's Alert creates an
innovative new means of
winning more work!

SENDING AN EDITOR’S ALERT

If you are an editor looking for the right freelance
journalist for your story, simply click on the Journalist
Alert button (the functionality governs the creation of
Editor's Alerts) on your Beauty4Media news alert or
inside the website (it's on the left-hand toolbar).
Complete the online form with as much detail as you
wish. Tick the box marked ‘Freelancers’ - this ensures
your message will be issued as an Editor’s Alert and
will not be sent to in-house journalists or editors.

We'll immediately issue your request to all registered
freelance journalists. You just sit back and wait for the
replies to come directly into your inbox!

To receive Editor's Alerts you'll need to have
completed a dedicated registration with Beauty4Media
as a ‘freelancer’. Simply register with the site,
remembering to check the box marked 'Freelancer’.

If you are both an editor and a freelancer, it is
acceptable to register as both - you will need to
complete two separate registrations though.

0086 L Journalist Alert

From: Alerts <Alerts@news4media.com>
To: a.journalist@dailynews.com
Subject: Editors Alert

beauty media.com

The Leading Beauty News Service for the Media

Dear Cherise,

You may be interested in the following message

Editor's Alert: Stringers Needed: Elaine Lassman, N B Pulse

, 1am looking for stringers covering beauty, wellbeing.. Click for more >
‘ Deadline for responses: Date: 20/01/2010 Time: 5:00PM

Need assistance? Email us or call on Tel: +44 (0)20 7953 7432 Click here to subscribe to
Beauty4Media
Forgotten your password? Click here to have it emailed to you.
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beauty( media.com

The Leading Beauty News Service for the Media

Beauty4Media - the leading resource for beauty journalists

Found Beauty4Media useful? If you have any questions, we will be pleased to help!
Why not recommend us to a colleague?

Cherise Williams | Editor
Beauty4Media is the leading free service for journalists covering

beauty news. If you have any colleagues that might find the +44 (0)20 7953 7432

.
service useful, please let them know about the site! E cherise.williams(dbeauty4media.com
W www.beauty4media.com

'—ﬂllnl

Isllallal ==

skincare | fragrance | body grooming | cosmetics | dental care | hair grooming | ethnic beauty | ethical & organic | salons & treatments | diet & fitness
cosmetic surgery | men's grooming | events/publishing | associations | other



