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So, what is this wonder tool?  

Where can you find it and what can it do for you and your business? 

Everything will begin to be revealed in the next chapter. 
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The greatest online research resource is…? 

Okay, I have kept you in suspense for long enough… 

The greatest online research resource that you are undoubtedly not 

using to the full extent of its capabilities is none other than the vast 

array of research resources provided by the number one search engine, 

none other than Google! 

Now of course, given the Google command 69% of the search engine 

traffic on the internet every day right across the world and that in some 

countries, their share of the search engine market is in excess of 90%, 

it will obviously come as little surprise that you have heard of the 

company. 

In fact, unless you have been living in a very deep hole in the ground 

on the remotest imaginable South Sea Island, there is no way that you 

could have possibly avoided hearing the name Google. 

After all, when the Oxford English Dictionary website lists no less than 

34 references to Google: 

 

And dictionary.com notes that „This trademark often occurs in print as a 

verb, sometimes in lowercase: “a high school English teacher… recently 

Googled in one student‟s paper…”‟, then it is pretty evident that Google 

has entered the common consciousness of people from every corner of 

planet Earth. Moreover, with thousands of new net users getting online 

every day, the integration of Google into the common psyche is not 

going to judder to a grinding halt any time soon. 

But, here is the thing. The vast majority of people who use the net on a 

regular basis really have little idea that Google is anything other than 
their search engine of choice. Of course, there will be many of these 

http://search.oed.com/?index=150402&calln=3&lastq=&doc0=0&sortsel=rel&psel=all&phide=1&opt=ANY&query=google
http://dictionary.reference.com/dic?q=google&search=search
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people who understand that Google have something to do with 

advertising as well. After all, every time they search for information 

using their favorite engine, the results page has ads on it and those ads 

are sponsored by Google, although on the search results pages, they 

are not actually mentioned by name: 

 

Whereas when Google present advertising on individual websites, it 

does specifically mention that those ads have been placed by the 

company: 

 

Some more savvy internet users, presumably those who have some 
interest in advertising online or have a website from which they are 

trying to generate an income might be aware of the AdSense and 

AdWords programs that are behind these adverts. 

But the fact is, the vast majority of people are blissfully unaware that 

Google offers a very comprehensive range of net based tools and 

resources that would enable anyone to create an online business from 

scratch using almost nothing but Google owned tools. 

As an example, if you wanted to launch a new business on the net 

tomorrow, then you‟re going to need a way of presenting your product, 

services or information to any searcher who is looking to something 
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similar to what you are offering. In other words, you would need a 

website of some description, and Google can certainly help here, as 

they have two ways of creating your own website before being able to 

publish it completely free. 

Under normal circumstances, if you wanted to create a website from 

which you can operate your business, you would need a web hosting 

account with the company who would „rent‟ some space on their servers 
to you so that you can build a site and then present it to the world. 

Using Google however, you don‟t need web hosting, as they provide 

hosting services as an integrated part of their site building tools. 

Of course, you would not just decide to launch a business today and do 

so tomorrow without research. You would want to establish what there 

is that you can do which will make money, you would need to identify 

viable online markets and establish that there is money to be made. 

You would need to put together a marketing plan to ensure that people 

who are searching for the kind of product or information that you offer 

will find your site too, and none of this can be done without research. 

You would need to analyze the market in which you are thinking of 

becoming involved in great depth, because without knowing your 
market, the chances of your business being successful are slim to zero. 

You would need to know who the competition is and how strong they 

are, how much money is changing hands and what the most popular 

product or services in this particular market sector are. 

In fact, in almost any area of research that you care to think of, Google 

offer tools or resources that you can use to discover the answers to the 

questions that you need to ask. 

And, even when Google do not specifically offer a particular individual 

research resource themselves, they often play a significant part in 

helping other non-related businesses who do provide those services. 

In short, as you will discover as we run through many of the services 

that Google do provide (and just one that they don‟t), there is very little 

in the process of researching and establishing a new online business 
that Google cannot help you with. 

Google and the companies that they own provide a huge range of 

services of the types that net users could benefit from everyday and 

more importantly, they provide the vast majority of these services at no 

cost. 

You might therefore very reasonably pose the question, why would they 

do this?  
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The answer is because Google is a company that is run by some 

incredibly smart people, people who understand that by offering free 

tools and resources, they are actively encouraging everyone who uses 

the internet to live their digital life using only Google. 

In fact, in some cases it goes further than this, because by offering 

many tools which you can download and install on your own computer, 

Google give themselves a foothold on your life even when you are not 
online. As we run through this report, you will see examples of 

downloadable Google tools that are extremely useful to you for the 

purpose that they serve and to Google for heightening your awareness 

of their brand. 

Not everyone is comfortable with downloading and installing tools of 

this nature, although the normal objection that doing so might infect 

your computer with spyware or a virus probably does not apply to 

something that you download from Google.  

Nevertheless, I have included them in this report for the sake of making 

sure that it is as comprehensive as possible, so whether you choose to 

use them is of course your decision. 

Let me begin the process of highlighting exactly how much assistance 
you can get from Google by running through the process of setting up a 

new online business step-by-step, bringing in Google or any of the 

myriad range of services that they offer as appropriate. 
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To start a new business… 

An outline of what needs to be done… 

If you were thinking of starting a brand new online business, the first 

thing that you would need to do would be to come up with a business 

idea. You would have to find a market sector or niche that could 

potentially form the basis of your new business. 

In effect therefore, you need an idea or a topic to get moving with. 

After that, the next important consideration would be whether the 

business idea that you have in mind has any potential for being a 

success. 

This can be broken down into two things that you need to establish. 

First, with your new idea in mind, you need to establish whether there 

is a viable market place for whatever it is you want to provide. 

For example, if you are thinking of creating your own information 

product, are there sufficient numbers of people searching for the kind of 

information that you are considering trying to sell? 

If the answer to this question is no, this should tell you that it is 

straight back to the drawing board to come up with alternative idea. If 

on the other hand you believe that there are enough people to justify 

pushing ahead with this project, you can move on to the next step. 

There is one more crucial piece of information that you must establish. 

It is all very well knowing that people are looking for information but 

you need to know that they might be willing to pay for that information 
assuming that it is of sufficiently high quality and value to justify it. 

This is important because whilst there are millions of people online 

every day searching for information, the vast majority are looking for 

information that does not cost them any money. 

Indeed, most of these people are quite likely to spend several hours 

searching for information that is free rather than spending $17 or $27 

on an e-book or video series that would provide them with all the 

information that they could ever need. In other words, as an online 

business person, you have to understand that the majority of people on 

the net are more than happy spending hours searching for information 

rather than spending a little money to get what they need in less than a 

minute. 

Consequently, you must know with a reasonable degree of certainty 
that there is money being spent in the market sector into which you 

plan to make a grand entry. 
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Once you have researched the market and established that there are 

people looking for the kind of information you want to offer and that 

there is money being spent, it is time to start thinking about how you 

might bring the product that you are going to create to the 

marketplace.  

Whilst there are plenty of different options available, most online 

marketing strategies depend upon keywords and keyword terms for 
their effectiveness and therefore profitability. The next stage of the 

research process would therefore be to start building an appropriate 

keyword list. 

You would want to know what any competitors in the market are 

already doing. In particular, you would want to establish what kind of 

information they are providing and of course, you would pay particular 

attention to any existing products in your market sector that are 

obviously already selling well. If that is the case, then the kind of 

information that those products are offering is obviously what people 

are willing to spend their money on. 

In this product development stage, you can not only take advantage of 

what the competition is doing but you can also literally find absolutely 
everything that you could ever need to create your own product using 

Google and the websites of other companies within the Google group. 

This is because it is a fact that almost any information that anyone 

looking on the internet could ever need is readily available and a great 

deal of it is free of charge. However, the majority of people are never 

going to find this information because they do not search at a „deep‟ 

enough level to give themselves any chance of finding what they are 

looking for. 

This of course presents you with a fantastic opportunity, because (by 

the time you have finished reading this book), you will be aware of how 

to search at a far deeper level than most people will ever discover, so 

you can find the information that most net users will never have access 

to. 

When you are able to do this, creating your own product becomes 

almost like a „copy and paste‟ exercise where you mash together 

information from a wide range of different sources and then spend as 

little time as possible joining those „pieces‟ together into a „coherent 

whole‟. 

Let’s begin at the beginning… 

So far, we have established that in order to set up your new business, 

the first thing you need is an initial idea or concept. 
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If you have gone through the research process yourself before, you will 

be aware that there are dozens of sites which you can use as a way of 

generating new ideas. No doubt you have your own favorites as we all 

do. 

However, as the focus of this book is on using Google as the central 

core of your research efforts, I‟m only going to focus on those services 

that are directly provided by Google, on services that are owned by 
them or failing that, on those services that use their information. 

Let me start the hunt for inspiration and ideas with a scenario that most 

people who interested in online business or internet marketing will be 

more than familiar with. 

You’re brainstorming, and then it hits you… 

One of the richest sources of ideas for a new online business is your 

own day-to-day life and existence. Perhaps you think that your life is 

mundane and a little lacking in „color‟ or excitement, but if you take a 

little time to brainstorm about your life, you might be surprised at how 

many good ideas you can come up with. 

Think about your hobbies and interests, or the hobbies and interests of 

family members, friends, work colleagues or even your children. Think 
about the places that you go to, the people you meet, the food you eat, 

the books you read, the music you listen to, even the way you get to 

and from your place of work every day. 

Look around the room that you are sitting in at this very minute. No 

matter how mundane or boring the things that surrounds you might 

appear to be, you can almost guarantee that there will be somebody 

somewhere in the world who finds what you consider to be boring to be 

something of extreme fascination. 

For example, whilst you might not imagine that clocks would be a 

particularly fascinating topic, there are hundreds of people searching 

the net every day for information about clocks (and watches too). 

If you spend a reasonable amount of time in front of the computer 

every day, then this is also something which you should think about. 
Think about information that you have recently seen or even better 

downloaded, because there will be many fascinating kernels of 

knowledge locked away somewhere on your hard drive. 

But, of course, whilst you have a vague recollection that you saw 

something that might represent the kernel of a good idea sometime not 

so long ago, you have no idea where it is, exactly what it is or how you 

are going to find it. Now, „where the heck did I put that thing?‟ 

(whatever „that thing‟ might be) would be the normal reaction but 
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unfortunately, unless you have a sudden blinding flash of inspiration, 

you are unlikely to get much further than that. 

No matter, because irrespective of where you managed to „bury‟ it, 

Google have exactly the tool that you need to find what you‟re looking 

for. 

Google Desktop 

The Google Desktop utility allows you to search your computer for 
stored information, but it goes much further than the standard Windows 

„Search‟ utility ever could by making a far greater range of information 

searchable. 

For example, because it is fully compatible with Internet Explorer and 

Firefox, the utility keeps a record of all of the web pages that you have 

recently looked at so that you can recover them with a single keyword 

search. In the same manner, it can also search your e-mail messages in 

Outlook, Outlook Express and Mozilla Thunderbird. 

It retains a record of any „conversations‟ you might have had using MSN 

or AOL Instant Messenger so that even if the information you‟re looking 

for came from nothing but an online chat, it will still be returned when 

you run a search. 

These are the default programs that the Desktop utility will 

automatically recover information from: 

 

And as you can see, you can extend this still further by accessing the 

list of indexing plug-ins. 

The following screenshot only shows a section of the plug-ins page, but 

note that there is a plug-in that allows you to analyze the Meta data of 

any websites that you have been studying. 

http://desktop.google.com/
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This is going to be extremely useful a little further down the line when 

you start looking at websites created by your competitors because 

although you can examine the Meta data manually, it is going to be far 

easier if you have a plug-in that cuts the time you waste to a minimum: 

 

In addition to the vastly extended search capabilities that Desktop 

offers, it automatically performs many other vital „housekeeping‟ tasks 

that in all likelihood, you would never get round to doing otherwise. 

For instance, when your machine is idle, the utility will create an index 

of all of the information files on your machine to make searching 

considerably easier. It even keeps a cached copy of the files and other 

information that you have been viewing or working with so that if you 

accidentally delete something, it may be able to help you to recover the 

information you need. 
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The Google Desktop utility is an excellent PC organizer that allows you 

to research the information that you already have on your machine in a 

far more detailed way than the standard Windows search utility. 

Given the fact that it also helped to organize many different aspects of 

what you do everyday „in the background‟, it is also going to help save 

you a great deal of time and possible frustration too. 

Web history and alerts… 

In exactly the same way that you sometimes download valuable 

information on to your computer and then lose track of it, it is 

sometimes a fact that you forget to bookmark a particular webpage to 

which you plan to return at a later date.  

And almost inevitably, this is going to be a page that you wanted to use 

for some specific purpose – possibly additional research for example – 

but when you come back to find it, you‟ve lost all the information. 

This no longer needs to be a problem if you use the Google Web history 

tool, because it allows you to search across the complete text of all the 

pages that you have visited, including Google searches, images, news 

stories, individual web pages and videos. 

The tool also keeps a record of your activity on the internet and whilst it 
might not always be something that you are particularly keen on 

knowing about, it is probably true that you waste a great deal of time 

on the net doing things that are not work-related when you should be 

working. 

Remembering that this is your own business we are talking about here, 

this wasted time translates into money that was never earned, so 

cutting down on wasted time could very well put extra money in your 

pocket. In other words, you might not want to know about it, but doing 

so will make you more profitable. 

Once you have established exactly what the topic or subject matter of 

the business that you want to build is going to be, it will be a great help 

if you know when new websites are launched in your market. 

After all, many of these websites are likely to be launched by potential 
competitors, so it would be invaluable if you have the opportunity of 

seeing what they are doing as soon as possible. 

In the same way, if there is other activity in the market surrounding 

your particular product or service, you obviously need to know about it 

as soon as possible. Again, there may be developing trends, business to 

business or person-to-person conversations going on all over the net 

about what you do, and you must keep abreast of this. 

https://www.google.com/accounts/ServiceLogin?hl=en&continue=http://www.google.com/psearch&nui=1&service=hist
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All of these services are enabled by Google alerts, which will send you 

an e-mail as often as you like detailing anything new that has happened 

in your market. All you need to do is input the keyword that you want 

to keep an eye on, decide how often you want notification, and that is 

it, alerts will now arrive in your e-mail box as often as you have asked 

for them. 

Google Groups 

As with many of the „internal‟ Google research utilities that we will 

consider in its report, Google Groups grew out of Google‟s first 

acquisition of another service provider in the industry when they bought 

Deja News in February, 2001. 

Because of the history of the company that the business was bought 

from, Google Groups represents a searchable database of in excess of 

700 million Usenet postings over the last 20 years. 

It is also a site through which anyone with a Google account can create 

a special interest group that is focused on almost any topic in which 

they are interested. Anyone who starts a group of this nature can then 

invite other Google account holders to join in the group so that they can 

send up-to-date information, articles and news snippets about their 
favorite subject matter to other group members. 

Of course, anyone with a Google account can also join an existing group 

rather than creating a new one if that is what they want to do. 

From your point of view, Google Groups presents a fantastic „snapshot‟ 

of what people are doing and talking about on the internet. As we 

established earlier, you have to know that any core idea around which 

you‟re planning to construct a new infoproduct has enough people 

interested in order to justify doing so which is exactly the kind of 

information you can find on the Google Groups site. 

This site alone should be enough to generate a list of a dozen or even a 

couple of dozen general business ideas. 

For example, you can click on any of these links at the top of the 

homepage as a quick way of establishing what is going on at the 
moment: 

http://www.google.com/alerts
http://en.wikipedia.org/wiki/Deja_News
http://groups.google.com/?pli=1
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For example, clicking on the „articles‟ link generates this list at the top 

of the page. As you can see, there are at least two or three ideas here 

around which you might be able to build a new business website: 

 

I‟m not sure whether any of these topics would have occurred to me as 

a possible market sector or niche that people are interested in, but they 

are certainly ideas which are worth investigating further. 

Click on any of the links at the top of the page and you should already 

have lots of ideas added to your „further research‟ list. 

Once you have done this, scroll a little further down the Google Groups 

page to see the initial group listings: 



 17 

 

If you want to, you can view any of the individual groups shown but I 

generally prefer to hit the „Browse all group categories‟ link straight 

away, simply because doing so takes me straight to the complete group 
categories list which saves time: 



 18 

 

On this page, the groups are sorted by topic, region, number of 
messages or members and even languages. Again, I would tend to dive 

straight in by topic, focusing on general headings like „Computers‟, 

„Business and Finance‟ or „Health‟. 

Whilst there are other topic categories that show plenty of groups and 

members (e.g. „Society‟), remember that what you are looking for here 

are ideas from which you can make money. Thus, you should not pay a 

great deal of attention to the number of groups or members listed, 

because it is the moneymaking potential that you should be thinking 

about, and the money is in the three categories highlighted above.  

People always want health-related information, and as often as not, 

they are willing to pay for it.  Consequently, let‟s consider what people 

might be talking about in this particular group category. Clicking on the 
„Health‟ category link pulls up a list that looks like this: 
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This time, I am going to choose „Health – Conditions and Diseases‟ and 

when I arrive on the next page, by scrolling to the bottom I have a list 

of all of the Google Groups in this category. Many of these groups have 

restricted membership, so the amount of messages per month is not 

that relevant, so I would look for the groups that have the most 

members: 

 

This group has a decent number of members, so there are obviously 

lots of people who use the internet to seek and give information about 

Chronic Myelogenous Leukemia. This would therefore be added to my 

list as would the topic(s) around which the next group has been 
constructed as well: 

 

Natural medicine, organic food, herbal products and so on are obviously 

extremely popular with Google Group members, so all of these topics 

would again be added to the list. 
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Without looking at any more categories, I am sure that you get the idea 

by now. Google Groups is a fantastic indicator of the kind of information 

that people are most interested in because each and every member of 

the groups that we have considered has taken the time and trouble to 

join that group of their own volition. Consequently, the groups with the 

most members represent the best potential markets for your new 

business. 

Is there any money being spent? 

Imagine that one of the markets that we think there might be scope for 

a product in is the weight loss business. Hence, we need to establish 

whether there is any money being spent because if there isn‟t, it clearly 

doesn‟t represent a market that you want to get into. 

The first thing to do is run a standard Google search for the term weight 

loss. Even something as simple as this achieves a couple of objectives. 

Firstly, by doing this, you can immediately establish what the 

competition in the market is, because they will tell you how many 

individual web pages that they have indexed for this particular phrase: 

 

Note that I have enclosed the search term in inverted commas in order 

to ensure that the results are an exact match for the search term that 

I‟ve used. If I did not do this, then the results that I would be presented 

with would reflect the number of pages that Google has indexed which 

contain either the word weight or the word loss. 

And of course, in this situation, you would expect a great deal more 

pages to be returned: 

 

There are nearly four times as many pages in this case, but as you 

should always use an exact match as your test, you do not need to 

worry about this too much. 

For now, what we want to know is, is there any money being spent in 

this market? 

We‟ve already established that every search results page, particularly 

those terms or phrases which are popular, is going to show a number of 

advertisements. It stands to reason that the more advertisements there 
are on the results page, the more money is being spent on advertising 
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in that particular market sector, because otherwise the adverts wouldn‟t 

be there. 

Thus, the number of adverts on a search results page is the first 

indicator that there is money being spent in a particular market place. 

This is the top of the „weight loss‟ search results page: 

 

On every Google results page, there is a maximum of three adverts 

shown at the top left hand corner of the page and eight running down 

the right-hand side. On this particular page, there is a „full house‟ of 

three at the top left and eight on the right-hand side which immediately 

suggests that there are plenty of businesses and individuals who want 

to advertise on this page. 

This is further confirmed by checking the second results page because 

you can be absolutely certain that if there are advertisers on this page 

as well, this is a market where there is lots of money being spent on 
advertising: 

 

Again, another full house of adverts tells you that there are many 

companies clamoring for a place on the results pages for „weight loss‟. 

So, having established that there is money being spent, it will be helpful 
to know how much, because obviously the more money there is being 

spent on advertising, the more money there is in this particular market. 

Open up the Google Traffic Estimator and punch in „weight loss‟ as your 

search term. Pitch your maximum cost per click at something like $50 

because by doing so you ensure that none of the results are excluded 

because you have quoted an amount that is too low.  

Also, note that I have included the keyword phrase in the three 

different formats specified by Google because this maximizes the 

effectiveness of this exercise: 

https://adwords.google.com/select/TrafficEstimatorSandbox
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Assuming that you are searching for English-language results, leave the 
language selection on the default setting, add „All Countries and 

Territories‟ to the list of places you want to include in your search, and 

finally hit the „Continue‟ button at the bottom of the page: 

 

On the next page, you will be presented with an estimate of how many 

clicks you could expect on any adverts you decide to place on the 
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Google advertising network which focused on the keyword phrase 

„weight loss‟. In addition, you would also see an approximation of how 

much each of those clicks is going to cost so by combining the number 

of clicks with the cost, Google provides you with an indication of how 

much someone would have to spend to run a „weight loss‟ advert that 

appears in the first three advertising „slots‟ on a daily basis: 

 

Just using the three variations of this one phrase, you could expect to 

spend anywhere between $14,000 and it just short of $22,000 on 

advertising every day. This is a lot of money by anyone‟s standards, 

adding up to a monthly advertising budget of anywhere between 
$420,000 and $660,000. 

So, to return to the original question, is there any money being spent in 

the weight loss market? The evidence is overwhelming. This is a market 

where there is plenty of money being spent, which in turn means that 

there is plenty of money to be made as well. 

There is however one significant problem. And that is the very simple 

fact that if you create an information product which is focused on 

„weight loss‟, you are not going to make any money. 

Why? That‟s a question with a simple, one word answer. 

It’s all about the competition 

There‟s the one word answer – competition. 

Remember that even after narrowing down our weight loss search by 

seeking only web pages that returned an exact match, we still had over 
26 million web pages in direct competition. That is way too many pages 

to try to compete with unless you have a serious amount of money to 

spend on promotion and plenty of time to wait before you start seeing 

any results. 

What this is telling you is that creating an information product that uses 

„weight loss‟ as its main keyword „hook‟ is not going to get you very far. 

It is essential to narrow down your point of focus from a phrase that 

represents a general market level to something more specific and 

targeted. 
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What you need to do is isolate an „angle‟ on the weight loss market and 

in order to do this, you are going to have do use a non-Google tool to 

help you with your research in combination with the Google search 

engine. 

What is necessary is to find exactly what kind of weight loss information 

people looking for. In order to do this, you have to balance the number 

of people searching for information every day against the amount of 
information that is available as indicated by the number of web pages 

that Google includes in their index. 

To establish an approximate number of people who are searching for a 

particular aspect of weight loss every day, the most effective tool is the 

free version of the excellent Word Tracker keyword research tool, which 

although it is not directly related to Google is kind-of related in a 

slightly odd way! 

Firstly, Word Tracker is an independent company that is not owned by 

Google. On the other hand, all of the keyword search results that you 

generate when using the tool are designed to show how many people 

are searching Google for a particular keyword phrase every day. 

So far, so good, except for the fact that Word Tracker does not collect 
this information directly from Google themselves. Instead, their 

information is collected from other search resources like Dogpile and 

Metacrawler. It is these search resources that have the connection with 

Google, hence my suggestion that Word Tracker is „kind of‟ connected: 

 

It is organizations like metacrawler.com that have the ability to provide 

Word Tracker with estimated Google traffic for any search term you 

might care to investigate. 

Thus, using „weight loss‟ as our search term, we can use Word Tracker 

to establish what other phrases people are looking for that are related 

to our root term: 

http://freekeywords.wordtracker.com/
http://www.dogpile.com/info.dogpl/
http://www.metacrawler.com/
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According to this particular research resource, there are approximately 

23179 Google searches everyday for terms of phrases that include 
„weight loss‟ (and remember, this is only an estimate – some marketers 

believe that number could be anything up to eight times higher than 

this). 

All of these related search terms are listed beneath the top of the table, 

with an estimation of how many people are searching Google for the 

specific term in question on a daily basis.  

Thus, it is now a question of establishing how much competition there is 

by going back to the Google search engine to look at how many web 

pages are returned for an exact match for every phrase in this list. 

What you are ideally looking for is search terms that return less than 

30,000 exact match pages. Moreover, it is going to make it considerably 

easier for you to create a viable product if you can find a group of 

keywords all focused on exactly the same „niche‟ of the „weight loss‟ 
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market, because it is these keywords which you will use in your 

marketing materials. 

As you can see from the previous screen shot, there are several 

prominent diet plans mentioned by name. As a starting point, you could 

use any of these to establish whether competition levels are reasonable 

enough is to make it likely that your marketing efforts will succeed. 

Let‟s start with „la weight loss‟ which enjoys 698 Google searches a day: 

 

Okay, this is far better than 26 million competing pages, but 966,000 

competitors is still far too many. I would grade competition at three 

levels. 

If there are less than 30,000 competing web pages, getting a page of 

your site that is focused on that particular keyword into the top 10 

results should be a piece of cake. In the second category, anything less 

than 50,000 competing pages is still relatively easy, and in the third 

category, anything less than 100,000 pages is still doable but it will 

take a little more time. 

In other words, 966,000 competing pages is far too big a number! 

Next for L.A. weight loss, there is „does la weight loss really work‟ with 

363 daily Google searches. As a general rule, the more words there are 

in a search term, the less pages Google will have that match that term, 
so let‟s see if this general theory stands up in practice: 

 

Only 2390 competing pages would immediately tell me that this is a 

phrase for which I could grab the top 10 search results spot within a 

matter of days or a couple of weeks at the outside. So, I would research 

more L.A. weight loss related phrases in an effort to build a list of low 

competition phrases of this nature. This enjoys 306 searches a day: 

 

This term is seeing 284 visits every day: 
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Quite a few more web pages, but it is still comfortably within our „first 

band‟ 30,000 competing pages limit. 

Without looking for any more L.A. weight loss related terms, the three 

that we have already researched Google for could generate over 950 

visitors every day. It therefore seems obvious that there is considerable 

scope for a product based on the L.A. weight loss diet. 

This being the case, you need to collect together as many L.A. weight 
loss related keyword terms you could. Once again, Google has a free 

research tool that can help you in your quest. 

Open up the Google keyword research tool, and type in the phrase that 

you want to research: 

 

Click the „Get keyword ideas‟ button to generate a long list of suggested 

keywords from Google. 

The advantage of using the tool in this way is that you will be presented 

with an extremely comprehensive list of keyword alternatives. The 

disadvantage is that this particular Google tool does not give you an 

indication of searches in comparison with competition, so it is a little 

difficult to work out whether the keyword phrases that are 

recommended are worth working with.  

Nevertheless, using the Google keyword research tool in this way 

should allow you to expand your keyword list significantly. 

But here is a slightly more sneaky and perhaps more effective way of 

using the same tools. Continuing with the L.A. weight loss theme, run 

another standard Google search (you can make this as narrow or as 

broad as you want, but I am going to use „L.A. weight loss‟ as the 

search term): 

https://adwords.google.com/select/KeywordToolExternal
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These are the top four natural search results for this phrase, which 

indicates that these pages are particularly well optimized for a Google 

search. These are therefore the sites that you want to copy so that you 

can duplicate their success. 

Copy the URL of the most popular websites and paste them into the 

Google keyword research tool as indicated in the screenshot, leaving 
everything else as you see: 

 

Hit the „Get keyword ideas‟ button once again, and what you are 

presented with is a list of the keyword terms that the most popular sites 

in your market sector (i.e. your direct competitors) are using to pull 
visitors to their site: 
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Google are literally telling you the keyword phrases that your direct 
competitors are using so this is information that you cannot afford to 

ignore. Click the „Add all‟ link for each different subcategory of keyword 

phrases to add them to your keyword list. 

We will return to the Google search engine later, because if you know 

the „tricks‟ of using it, it is possible to dig considerably deeper for 

information than we have already done. 

Before doing that however, I want to look at a few more Google tools 

that you can use to generate more market ideas.  

The first of these enables you to find a market that you could literally 

define as being „trendy‟. 
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Google Trends 

Google Trends is a site that is updated several times a day which shows 

what the hottest search terms are at the current time. Consequently, 

the information that you get from the Google Trends site is very current 

and up-to-the-minute, but a great deal of it is also very transient and 

temporary. 

For example, as you would expect, when a new movie is launched or 

there is a big sporting event like the Super Bowl, you will tend to find 

that the main participants in either event will feature very highly in the 

„Today‟s Hot Trends‟ list which is effectively a top 10  trends list shown 

on the home page: 

 

As a screen shot title suggests, these are literally the trends that are 

hottest at the moment as indicated by searches.  Thus, the chances are 

that if you checked the page tomorrow, the results would be very 

different. 

However, if you click the „More Hot Trends‟ link as highlighted in the 

previous screenshot, you are presented with a list of the top 100 hot 

trends, and there may well be something here that you can used as the 

basis of a moneymaking site: 

http://www.google.com/trends
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If you are interesting in caving or potholing, you would be interested to 

see that speleology is listed at number 8 (1), whereas a cricket fan 

could probably create a site that used „India and New Zealand series 
2009‟ (2) whilst Panasonic p9051 (3) represents the latest in mobile 

phone technology. 

Google Trends is all about establishing what is happening in the very 

immediate here and now but that does not necessarily mean that you 

cannot make any money using this information. 

For example, I have seen people throw together a very quick webpage 

with a CPA advertising offer of the kind that can be found at Hydra 

Network, COPEAC or Max Bounty that is somehow related to a „Volcanic‟ 

search term: 

 

They then offer a free report or some other kind of freebie giveaway to 

anyone who comes to their webpage, but the visitor can only get the 

free gift if they complete the CPA enquiry form. 

They then use Google AdWords advertising to send visitors to the CPA 

form. As long as the CPA offer is paying out enough (look for offers that 

pay $10-20 per lead) and the AdWords clicks are cheap enough, this 

represents a very easy way of making a quick few hundred dollars. 

http://en.wikipedia.org/wiki/Cost_per_action
http://www.hydranetwork.com/
http://www.hydranetwork.com/
http://www.copeac.com/
https://www.maxbounty.com/
http://adwords.google.com/
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Insight is always valuable… 

A relatively new research resource that Google has introduced is their 

„Insights for Search‟ tool. This is a resource that enables you to analyze 

the global search history associated with any particular term that you 

want to know more about. 

Most usefully, it allows you to analyze the term in relation to locations 

and time ranges, which could be extremely important if you are 

operating a business where you provide a product or service on a local 

basis. 

Alternatively, you might only operate the business at certain times of 

the day, and therefore knowing how the times that you operate 
matchup with the times that people are searching for the kind of 

products that you offer could be extremely important to the long-term 

success of your business. 

Continuing with the weight loss theme and leaving all of the default 

settings as they are: 

 

Clicking on the „Search‟ button yet again presents a wealth of 

information collected from the search results that Google have collated 

over the years: 

http://www.google.com/insights/search/
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For example, who for moment would have thought that the strongest 

search interest for weight loss related information in the world would 

come from Trinidad and Tobago? It is also extremely interesting that 

the „interest gap‟ between T & T, the USA and the rest of the world is 

very noticeable. 

This does not for one moment suggest that the rest of the world does 
not have a weight problem – indeed, some countries such as the UK 

have a huge obesity problem, and they are not even in the top 10. 

What it is telling you is that no one from the UK seems to be 

particularly interested in searching for weight loss information online, 

which could be critical information if you are trying to geo-target your 

business. 

Whilst the UK is undoubtedly getting fatter, they do not seem 

particularly interested in information about how to reverse the trend, so 

there does not seem to be much point in wasting money or your time 

trying to promote a weight loss related product into the British market. 
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Another way of spying on the competition… 

The Google Trends for Websites utility is another relatively recent 

innovation introduced by Google that presents „past track record‟ 

information about individual websites over the last few years. 

Being a relatively new service, the site does not as yet have information 

about every website, but when an individual site that you are trying to 

research is featured, you can gain a very valuable insight as to what 

they have been doing over the last couple of years or so. 

For example, if you were trying to gain more information about 

Yahoo.com and the people who use the site, this is what you would see: 

 

The site provides an immediate insight into where most site users are 

coming from, the other websites that they like to visit and the kind of 

information that they are searching for. 

In marketing terms, this kind of information is invaluable because it 

enables you to target your marketing campaigns far more effectively. 

For instance, if Wikipedia.org were a direct competitor of yours, you 

would immediately be aware that in regional terms, the site is only 

marginally less popular in Japan than it is in the USA. This is borne out 
by the fact that many of the „Also visited‟ sites are Japanese as well. 

Consequently, if you are in direct competition and therefore targeting 

the same markets, the first thing that should be obvious from this is 

that you need to get everything you do translated into Japanese. 

http://trends.google.com/websites?q=yahoo.com&geo=all&date=all&sort=0
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Other ways of discovering what people want… 

Google blog search 

Exactly as the name would imply, Google blog search is a site from 

where you can search the blogosphere to see what is popular with 

bloggers at the moment. To do this, either click on any of the „Top 

Stories‟ links on the left hand side of the page or try typing your search 

word into the box at the top of the page: 

 

Because the blogs that are listed are shown in order of topic popularity, 

you can quickly use this blog search page to establish what bloggers are 

talking about at the moment. Blog owners are as competitive as anyone 

else and they want their blogs to appear at the top of the popularity 
charts, so you immediately know that this is a great way of gauging 

what people are really interested in. 

Google US Government Search 

This might seem a slightly strange one, but Google has a specific US 

Government Search page. 

Nevertheless, this is a terrific resource because the US government 

holds one of the largest back catalogues of public domain materials 

anywhere, and you can use these materials in a couple of different 

ways. 

http://blogsearch.google.com/blogsearch?hl=en
http://www.google.com/unclesam
http://www.google.com/unclesam
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Firstly, you can use public domain materials for research purposes by 

typing in your search keyword at the top of the page: 

 

Alternatively and perhaps more importantly, you can also use public 

domain materials as a source for your own information product. 

The whole idea of public domain materials is that they are no longer 
copyrighted if indeed they ever were copyrighted, so you can use most 

of them any way you want unless there are any specific restrictions 

attached to any materials that you want to use. 

Remember how I asserted earlier that almost any information you want 

is available online for free if you know where or how to search for it? 

Here is an excellent case in point, because very few people are aware of 

this particular search resource. 

YouTube and Google video 

YouTube is the number one video hosting company on the internet, and 

Google video is also an extremely popular video hosting site. Both of 

them are Google companies, with YouTube having been purchased in 

October 2006 for $1.65 billion before the company had ever turned a 
single cent in profit! 

Online video is rapidly replacing TV as the entertainment medium of 

choice which again means that you can find out what is popular, exactly 

what information people are looking for and publishing by checking 

what videos are the most popular on either or both of these sites. 

To do this with YouTube, you need to click on the „Videos‟ tab at the top 

of the page and then the „Most viewed‟ link further down (you could use 

the „Popular‟ link next to it, but this is the way I find you get the best 

results): 

http://www.youtube.com/
http://www.youtube.com/
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Now, you can select whether you want the „Most viewed‟ from today, 

the past week, month or all time, so you decide what information is 

most interesting to you: 
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As a general observation, the longer the period you select, the more 

likely you are to see entertainment videos, with popular singers and the 

like. Nevertheless, these are the videos that are popular, so this is a 

great way of doing some more market or topic research. 

Google video makes it even easier, as the default setting is to present 

you with the „Hot videos‟ without you doing anything else at all: 

 

http://video.google.com/
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Advanced search engine usage 

There are  quite a few more interesting things that you can do with the 

„standard‟ Google search engine that can help you either discover or 

develop new ideas. 

The first of these is Google suggest, which is a way of setting up the 

standard search page rather than being a standalone tool. 

What this does is „follow‟ what you are typing into the main Google 

search box so that Google can present you with suggestions as you go 

along. Start with any letter of the alphabet: 

 

After this, „suggest‟ will refine the information that it provides with 

every additional letter you add: 

 

And as you can see, it also gives you an idea of how many pages 

Google has indexed for each search term it is showing. Thus, this one 

tool can provide you with dozens of new ideas and indicates what the 

competition is like too. 

http://www.google.com/webhp?complete=1&hl=en
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The other advanced Google search strategy that you can „play with‟ is to 

use specially formulated search terms as a way of generating specific 

results. 

We have already established that using „weight loss‟ with inverted 

commas and without generates significantly different results. Now we 

are going to take the concept considerably further by looking at many 

of the „hidden‟ search variations that you can use to dig into the Google 
info-bank to a far greater depth. 

For example, say you wanted to search for information about two or 

three things at the same time, perhaps looking for information about 

dogs, cats and horses all at the same time. In this case, you would use 

the search phrase „dogs OR cats OR horses‟, and you would see a 

results page something like this: 

 

You have information about all three topics on the same page. You can 

incidentally do the same thing by including a „pipe‟ between each 

phrase as well – „dogs | cats | horses‟ – and it works just the same. 
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How about if you want to find pages where the search term you use is 

in the title of the page? Then you would preface your search term with 

„intitle:‟ or „allintitle:‟. Maybe you want pages with „Barack Obama‟ in 

the tile, so your search term would look like this: 

 

And of course, every page returned has the name in the title as 

requested: 

 

If you want to find pages where your search term is in the page URL, 

then you would do something similar by using „inurl:‟ or „allinurl:‟ in the 
same way, whereas if you want the information to be contained within 

the text of the page, you use „intext:‟ or „allintext:‟. 

If you know the particular file type that you want to find, you can 

narrow your search so that it will only return files of the type you want. 

Say you were looking only for hair loss related PDF files - this is how 

you would formulate your search term: 

 

Again, the results page would confirm that you have done this correctly: 



 42 

 

The point of using these variables is that doing so allows you to dig 

much deeper into the Google info-bank.  Refining the search in this way 

gets rid of millions of pages that would otherwise clutter up your search 

results with information that you really don‟t need or want. 

But here are another couple of tricks that can be invaluable when you 

have found sites or individual pages that represent your direct 
competition. 

You are probably aware that Google decide upon the position they 

allocate to any individual web page in their natural search results based 

on links. Thus, knowing how many links your competitor has to their 

site is extremely important information. 

Going back to our earlier example, these are the top rated „L.A. weight 

loss‟ pages: 
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In order to establish exactly how many links each of these individual 

pages has, you use a search like this: 

 

This will produce a list of all of the pages that are linked to this 

particular page, and a note of how many pages there are that are 

linking: 

 

There are 32 pages linked to the top L.A weight loss homepage, which 

is considerably less than you might expect. This would give you cause 

to investigate the page further to try to establish why there are the 

number one in this particular market sector. 

Sometimes, you might want to establish how many related pages there 

are shown for an individual page. In this case, Google once again make 

it remarkably easy to uncover what pages are related to any individual 

web page you are investigating: 
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Searching for pages that are related to yahoo.com would return a list 

like this: 

 

As you would expect, Flickr are related to Yahoo as are all of the other 

major search engines so there are no great surprises here. 

Nevertheless, finding other sites that are somehow related to the 

websites of your competitors could be useful at times. 
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You need to keep a sharp eye on what is 
happening… 

Once you have your business website up and running, that is not the 

end of the job because there are two essential tasks that you must keep 

pushing ahead with. 

Firstly, once your site is up and running, you have to promote it using 

such strategies as article marketing, writing articles that are based on 

the keyword phrases that you discovered during your research earlier. 

Secondly, you need to keep a close eye on what is happening with your 

site in terms of visitors. Now, you can do this using statistical analysis 

programs that you will probably find already installed in the admin area 

of your site (if you are using your own web hosting).  

However, if you want a far greater depth and breadth of analysis (or 

you are using a free host like Google themselves), you need look no 
further than another free Google service, Google analytics. 

Despite the fact that it is a free program, Google analytics is a very 

sophisticated and detailed program that allows you to analyze the traffic 

coming to your site in many different ways. 

For instance, it allows you to apply segmentation to the visitors that are 

visiting your site. You might for example want to see how many visitors 

are being driven by AdWords advertising, so the analytics program 

allows you to isolate visitors from „Paid Advertising‟. 

Obviously, you‟re going to be interested in those visitors who converted 

(did what you wanted them to do), so again, it is extremely useful to be 

able to isolate „Visits with conversions‟. 

You can create motion charts that enable you to compare the metrics of 

the visitors coming to your site over time to establish where the best 
quality traffic is coming from. You can then create custom reports so 

that the information is presented to you in exactly the way you want it: 

http://www.google.com/analytics/
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You can track how your keywords are performing in e-mail newsletters, 

paid links, affiliate campaigns and on all of the major search engines, 

obviously including Google of course.  

The tool even allows you to see what part of the world your visitors are 

coming from, thus enabling you to see where your best converting 

traffic is coming from in geographical terms. 

Google analytics is a tool that every webmaster who has built any kind 

of online business site should be using, simply because the information 

that the tool returns is invaluable for enabling you to improve your site, 

and thereby increase conversions. 

And, of course, it is entirely free and remarkably easy to use as well.  

You literally insert a small snippet of code onto any page that you want 
to track, and that is that. If you are not using Google analytics, you 

should be, it is as simple as that. 
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Google reader 

Google reader allows you to get regular notification as often as you 

want that any blogs or websites that you are following have been 

updated. 

This is an excellent way of keeping an eye on what your competition are 

doing without having to log into their site every day to see what is 

happening.  

For example, a critical part of your research should be to establish what 

is new in your business as quickly as you can, and this tool offers an 

excellent way of doing so.  By setting up an automatic incoming feed 

from competitors and major news resources, you will have an almost 
instant notification of new market developments. 

Of course, you can collect information from any blogs or websites that 

you want for any purpose but in purely business terms, Google reader is 

another excellent and extremely easy to use „spying‟ tool. 

https://www.google.com/accounts/ServiceLogin?hl=en&nui=1&service=reader&continue=http%3A%2F%2Fwww.google.com%2Freader%2F
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Sometimes, it’s not just about business… 

There are plenty of other Google research tools that are not necessarily 

directly related to business. Nevertheless, all of the tools in this list 

could come in useful for your business from time to time when your 

research requirements move slightly outside or beyond your normal 

activities. 

For example, there may be times when you need to know where a 

specific place is, in which case, you could consult the Google maps 

page, or even take a virtual tour of places in the world that you have 

never been using Google Earth. Once again, all of these resources are 

completely free to use. 

All of us have the need to get from one place to another from time to 

time, and having detailed instructions or directions about how to do so 

is an invaluable way of saving time and effort. 

Whether you want to go from one side of town to the other or are 

planning to traverse the world, Google transit is another site that is 

worth investigating.  

If you need to use public adaptation to get from „point A‟ to „point B‟, 

you will find everything you need on this site. 

http://maps.google.com/
http://earth.google.com/index.html
http://www.google.com/intl/en/landing/transit/#mdy
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Other Google resources 

There are many other Google resources that are not really related to 

research which may nevertheless be of use to you at some point. Here 

is a brief list of some of the more prominent services that are either 

related to or owned by Google. 

Blogger.com 

Blogger.com is probably the best-known hosted blogging site, one that 

is owned by Google and is also entirely free. If you want to build simple 

sites with just a few clicks of your mouse button, blogger is definitely a 

site to consider using. 

Google sites 

If you want to build a slightly more sophisticated, more developed site 

than a blogger blog, using the recently upgraded Google sites enables 

you to achieve exactly what you want. By doing so, you can build a site 

that is as simple or as sophisticated as you need it to be, and even 

building a business related site is not out of the question.  Furthermore, 

because Google host the site for you, there are no web hosting fees to 

take into account if you choose to use Google sites. 

Picasa 

If you have digital pictures that you want to publish on the net, Picasa 

is the Google site where you can do so. You can build personal or 

business related photo albums, make them public or private and then 

keyword tag those photos so that the search engines can find them. 
This would obviously be particularly useful for a business type image 

album. 

Sketchup 

Google sketchup is a free program that allows you to create, alter and 

then share 3-D models for free. This is a particularly useful for 

engineers and others who might need 3-D modeling, so it is not 

something everyone is going to use in the normal course of business. 

+++++++++++++++++++++ 

Without any exaggeration, there are dozens of Google programs and 

sites which offer a huge range of different types of services to those 

who have different requirements.  

For example, if you are interested in chatting to friends on the other 

side of the world, there is Google talk, and of course there is the much 
heralded, recently released Google chrome web browser that you might 

want to have a look at. 

https://www.blogger.com/start
https://www.google.com/accounts/ServiceLoginAuth?service=jotspot
http://picasa.google.com/
http://sketchup.google.com/download/
http://www.google.com/talk/
http://www.google.com/chrome
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To get a better idea of just how comprehensive Google‟s research and 

web applications list is, take a look at the Labs page, because as it says, 

this page represents „Google‟s technology playground‟: 

 

http://labs.google.com/
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Conclusion 

As I imagine you have realized by now, when it comes to setting up, 

running and improving an online business, Google provide almost every 

kind of tool and resource you could ever need, and everything is for free 

as well. 

In effect, Google make research as easy as it possibly could be.  If you 

have taken a look at the Labs page mentioned at the end of the last 

chapter, you would probably agree with me that there is undoubtedly 

plenty more to come from Google. 

Of course, it is not the point of this manual to suggest that you should 

only ever use Google for your research, because there are many other 
extremely useful non-Google resources that cover areas of research, 

business establishment and development that „the big G‟ have not yet 

turned their attention to. 

However, given their past track record of acquisitions (as of September 

2008, Google had bought out 54 different businesses), it would be no 

surprise whatsoever if Google were to buy other leading research 

organizations at sometime in the future, primarily because doing so is 

far easier than starting from scratch themselves. 

It would be no surprise at all to see the range of research and 

marketing services that Google offer increase dramatically over the next 

few years as command for market share becomes ever more cutthroat. 

This however is all pure speculation about what might happen in the 
future. 

For now, Google already provide a fantastic range of research 

resources, and after reading this book, you should now have a much 

clearer idea of what is available, what these resources can do and how 

you can use them to make your business ever more profitable. 


